
Callout 2020

Challenges

Sigma, through Tastech, calls startups and scaleups with solutions focused on the 
challenges presented in the food industry by Covid-19 to sign up for our 2020 call. The 
program aims to link the solutions offered into the different areas of the company within
the 18 countries where Sigma has presence.

We are looking for startups and scaleups within the entrepreneurial world that are capable of surprising 
Sigma in three challenges:

Build Bridges.

1.

We look for technologies that allow us to increase the access and availability of food to the population during this crisis.

New distribution methods to reach communities

Food marketplaces and digital support tools

New solutions for proximity formats

by



At this stage we identify startups and scaleups that are looking to have the opportunity to present their 
technologies to Sigma executives globally, seeking to establish immediate supply relationships. Scouting 
will take place remotely.

Callout start: April 17, 2020*
Callout end: May 17, 2020*

Stage 1 
Callout & Scouting

Process

Recover experiences.

3.

We look for solutions to mitigate the effects of COVID-19 in the restaurant and hotel industry

New alternatives to support traditional restaurateurs

Solutions for the use of the hotel and restaurant infrastructure

We look for digital tools that help foster closeness and support to communities to have a positive impact during this 
crisis.

Innovative concepts to enable new digital connections

New concepts to ensure consumer loyalty

Digital tools to test new product concepts and communication strategies

Create connections.

2.

*Dates subject to change with prior notice.



+ 2 years operation.

It must be legally constituted in its country of 
origin and be in order with fiscal 
commitments.You must have a defined business 
model and an established client portfolio.

2 years or less of creation.

It must be legally constituted in its country 
of origin and be in order with fiscal 
commitments.Have recurring sales

Startups:

It is important that startups and scaleups have the operational capacity to become Sigma’s supplier partners. 
Startups and Scaleups, as well as each of its members, must agree and sign the terms and conditions of the 
program.

This program is aimed to entrepreneurs, who have a startup or scaleup that accomplish the following 
requirements:

Who is the program aimed at?

During our selection stage, startups and scaleups will present their proposal virtually to a committee. 
Those selected will be notified by email with the information of the following steps to begin the planning 
stage to collaborate with Sigma.

Stage 4 
Selection Day

As part of our registration process we ask if you 
could send us a link in the platform of your 
preference, where we can access a pitch of your 
startup business with a 10 min video explaining 
your technology and how you see yourself 
working with Sigma.

Stage 2 
Pitch

Stage 3 
Interview

Startups and scaleups that meet the 
parameters requested by Sigma will receive 
an invitation to participate in a video call 
with the Tastech team and an expert in the 
Sigma area to review your value proposition 
in detail.

Scaleups:



Elements to consider during participation in Tastech 2020

Value proposal

Market opportunity

Implementation immediacy

Business model

Differentiation

Development degree

Team

Terms and conditions

If you are selected you must sign the non-disclosure agreement (NDA) that will be provided by Sigma 
through Tastech. Participants must send the confidentiality agreement previously scanned and take it in 
physical format, duly signed by a legal representative.

Sigma’s right will not be limited, so that, without violating the confidentiality of the participating projects, it can 
explore on its own or through third parties, products related to the challenges described previously in this 
call.

Those who apply to participate in the program, state that they are willing to receive investment, create a 
commercial alliance or be suppliers of Sigma or any of its affiliates, without the above being an obligation for 
the parts, but nevertheless, represents a serious commitment of the intention of the parties to explore this 
path. Similarly, in the months following the formalization of the alliance between Sigma and the startup / scale 
up, the participant will not be able to implement their technology in any company identified as a competitor.

Here is the innovation



For more information, visit: www.sigma-alimentos.com

Sigma as a company, is distinguished by its focus on innovation and the development of new products in 
each of its markets, to meet the growing demand of consumers. We invest in consumer analysis to know your 
preferences and improve your product offer.

We have a long and successful mergers and acquisitions trajectory that has allowed us to successfully 
execute and integrate 29 high-value F&amp;A operations since 1997. Our extensive experience in 
post-merger integration has been key to identifying and executing strategies that generate significant 
synergies.

69 Manufacturing plants

45,000 Employees

Some numbers about Sigma

+642,000 Points of sale

6,800 Vehicles

208 Distribution Centers

About Sigma

Sigma is a global company dedicated to offering the favorite foods of the communities. With a presence in 18 
countries, Sigma offers quality products in various categories and prices.

Sigma has a broad portfolio of value-added brands, which are highly recognized and considered leaders in 
various categories and market segments, highlighting: Fud, San Rafael, La Villita, Tangamanga, Chimex, 
Fiorucci, Navidul, Campofrío, Bar- S, Breaedt among others.

Apply to the call in:

    www.tastechbysigma.com


